Can the media influence your life? — BanaHue mepgua
Ha XXU3Hb NOAPOCTKA

Meana BNUAOT Ha MbIC/TN, 3MOLIUU U BbIOOP KaXXAbIN OEHb.
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YTo Takoe media n nouyeMy 3TO BaXKHO

Media — 3TO He TOJIbKO TeNIEBN30P U UHTEPHET, HO U COLICETH,
dUNbMbI, UFPbl, NOAKACTbI U peknama. [1ogpocTKn BCTpeYvatoT
X exxegHeBHO, MO3TOMY TeMa HanpAaAMYyHo cBA3aHa

C UX NMPUBbIYKAMN U MHEHUEM.




How media affect everyday choices

Y710 cnywaTtb U cMOTpeTb

nOBTOpFlI-OLLI,VIeCFl PONTUKWN, KNTUTbl N pEKOMEHAaLU NN MOMOIraroT 6bICTpO 3allOMUHaTb MEeCHMN, CI)VIJ'IbeI
N KaHanbl. [locTeneHHO OHU BAUAIOT Ha BKYCbIl U AeJ1aloT HEKOTOPbIE BapMaHTbl NMPUBbIYHbIMU
N «rnpaBujibHbIMW».

Y710 HOCUTDbL U NOKyNnaTb

Peknama v nonynsipHble 06pa3bl B MeAna NokasbIiBakoT, YTO MOAHO M Kpacueo. [MoapoCTOK MOXeT
BblOpaTb BELb HE U3 HEOHXOAMMOCTM, @ MOTOMY YTO €€ YacTO BUAMUT OHNANH.

YT0 cuuTaTbh HOPpMaJbHbIM

HoBocTu, 6norepbl U cepuanbl GOpMUPYIOT NPeAcTaB/IEHNNA O MOBEAEHUM, APYXKOe 1 ycnexe.
Ecnu obpas yacTo NoBTOpPAETCH, OH HAYMHAET Ka3aTbCsl 06bIYHbIM, flaXKe eC/IN 3TO He TaKk.

Kak aymaTtb 0 Mupe

Mepamna nomMoraroT yaHaBaTb HOBble UAEW, HO MHOTAa NOAAOT UX OAHOCTOPOHHE. [103TOMY BaXXHO
noMHUTb: media shape our choices, but not everything we see online is real.




AVA

CouunanbHble CeTU U cpaBHEHUe C APYruMu

OTpepaKkTupoBaHHas peanbHOCTb

B couceTax NoauM Yalle NoKasbiBatoT Nydllne MOMEHTbI, YaauyHble POTO U KOPOTKUE
BUEO. M3-3a 9TOro co3faéTcsa BnevaTneHne, YTo y ApYrux XX1M3Hb npoLle, spye
U MHTEpecHee.

CHMXeHue yBepeHHOCTHU

[TocToAHHOE CpaBHEHUNE C KpaCUBbIMU KapTUHKaMW MOXXET Bbl3BaTb COMHEHUA B cebe.
Y NOAPOCTKOB 3TO 0COH6EHHO 3aMETHO, NMNOTOMY 4UTO MHEHUNE CBEPCTHNUKOB B 3TOM
BO3pacTe O4eHb Ba>XHO.

Ba)XHad NeKcukKa

[1ns aTOn TeMbl none3Ho 3HaTb cnoBa: filter, likes, followers, comments, post, edit,
compare. OHM MOMOraroT roBOPUTb O TOM, KaK YCTPOEHbI COLICETU 1 MOYEMY OHU BIUSIOT
Ha aMoLUNn.

YTO CTOUT NOMHUTDL

He Ka)kabli NOCT nokKa3sbiBaeT peaJibHOCTb LLEJIUKOM. dOTO MOXXHO N3MEHUTD,
d HACTpoeHne 4yesioBeKa rno aKpaHy He BCcerga suaHo. I'I03Tomy CpaBHUBATDb ceobs
C HY)XXUM I OC|)VIJ'I€M HE CTOUT.
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How teenagers spend time online

BB Hours per day
2.5
® LindppoBble 3aHATUA 3aHUMAlOT

3aMEeTHY0 YaCcTb CBOH6OHOIO BPEMEHMU

N 4aCTO BbITECHAKOT NMPOrynkKun, CNopT 2.0
N OTAblIX 6€3 3KpaHa.
1.5
1.0
@ bonblle BCero BpeMeHu yxoauT 0.5
Ha coLceTn U BUAEO, a YTEHNUEe — MeHblLle
BCero. 9TO NokasblBaeT KOHKYPEHLUIO
0

MeaAuna 3a BHUMaHNE NoAgPOCTKOB.

reading gaming social media  watching videos chatting

YcnoBHble gaHHble 3 3aganHus: reading 0.5, gaming 1.5, social media 2.5,
watching videos 2, chatting 1 yac B A€Hb.
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Kak peknama BnusieT Ha NOKYnKy

fipkoe npuBnevyeHue

Peknama ncnonb3syeT LBET, My3bIKYy, KOPOTKME CNOraHbl U U3BECTHbIE N1La, YTObbI
6bICTpO 3amMeTunu ToBap. OHa genaeT NPoAyKT 3aNoOMUHAKLWMMCS eLlé 0 TOoro,
KaK YesioBeK NoiyMaeT O ero nosb3e.

CBsi3b C 06pa30M XXU3HMU

YacTo ToBap NOKa3bIBAlOT PSAOM C YCNEXOM, APY>XXOON UM yBepPEHHOCTbIO. Toraa
NOAPOCTOK XOYET He TONbKO BelLllb, HO U OLYLLIeHNe, KOTOPOoe peklamMa obellaeT BMecTe
C Hew.

JaBneHue Ha Bbl60Op

Ecnun 6peH,£|, MOCTOAHHO M€EJIbKaEeT B JIEHTE, OH HA4YUHAET Ka3aTbCA NMNONMyAaApHbIM
N HY)KHbIM. N3-3a aToro MOKYMNKa MOXeET ObITb MMI'I}U'IbCI/IBHOI?I, a He HpOﬂyMaHHOM.

Mone3sHaa nekKcuka

CnoBa advertisement, brand, slogan, promote, attract, persuade n consumer nomoratoT
onucaTb, Kak pekilamMa yb6exxgaeT 4yenoBeKka U NoYemMy e€ Hy>KHO BOCMPUHUMATb

BHUMATEJIbHO. j




Kak pa6boTaeT BnussHue megua

Cxema nokasbliBaeT MnyTb COO6LLI,€HMFI OT UCTOYHUKA 00 AEUCTBUA U BOSMOXXHOW NMPpoOBEPKN d)aKTOB.

Kputnyeckoe [MpoBepuTb CpaBHUTb
n Ka CpaBHUTb

Losepatb?
MblLLEHNE MCTOYHUK aKThbl

3aronoBok, ¢
MNCTOYHUK BHMMaHMe?

$0oT0, 3BYK

R NHTepec /
L4
aMoums



Positive effects of media in teenagers’ lives

bbicTpoe ob6yuyeHune

Meana nomMmoraroT Haxo4auUTb 0ObACHEHMUS, YPOKU U NMpnMepbl 3a HECKOJIbKO MUHYT. C nx nomMolLubto
fierye noBTopATb TeéMbI, Y3HaBaTb HOBOE U TOTOBUTbCA K LUKOJIbHbIM 3a4aHUAM.

[MpaKTuUKa aHrMMUCKoro

BuAaeo, NnecHN n KOPOTKUE TEKCTbI Aat0T YA06HYH BO3MOXXHOCTb CJiblLIaTb XXUBOW s3bIK. [10ApOCTKM
MOFYT 3aNoMMHaTb HOBbIe Cc/loBa U hpa3bl B eCTECTBEHHOM KOHTEKCTE.

O6LuieHne No UHTepecam

CoobLliecTBa B CETM MOMOratoT HaXOAUTb ApYy3er Mo yBAeYEHUSIM: CMOPTY, My3blKe, PUCOBaHUIO
NN Hayke. 3To AenaeT obLeHne Wwupe n ygobHee, YeM TONbKO B Kiacce.

Uaoeu u TBOpYeCTBO

®dunbMbl, 6510MrN N POANKK MOTYT BAOXHOBNATb HA PUCYHKW, MPOEKTbI N COBCTBEHHbIE naen. Media
can be useful learning tools when they are used wisely.




Benefits and risks of different media

type of _ .
_ benefit risk example
media
@ KpaTKkoe cpaBHeHWe NoKa3biBaeT, YTO OAUH
. space N TOT XXe Bna4 Meana MOXXeT nomMoraTb
Television news, docs stereotypes documentary WU MeLLaTh — BCE 3aBUCUT
OT UCMNOJIb3OBaAHUA.
Social media communication comparison, gossip influencer posts
_ _ too much screen _ _
Video games | reaction, strategy | online friends @ Monb3a 1 PUCK 3aBUCAT He TOMBKO OT TUNa
Me[gua, HoO U OT BpeMEHMU, Lenu
N KPUTUYHOCTU NOJIb3OBATENIA.
. product _
Advertising pressure to buy celebrity snack ad
awareness

anMepbl n3 rioecegHeBHOro Megmanorpe6neHMﬂ nogpocCTKOB, laHHble
WJIJIlOCTPaTtuBHbIE.



Fake news and how to notice it

~J

@ lMosaensaercsa coobuieHne

HoBOCTb MOXXET BbIrnaaeTb
ybeauTenbHoO, HO 3TO eLLé

HE 3HA4YUT, 4TO OHa rNnpaBaunBa.

YacTo penk HauynHaeTcs
C FPOMKOIO 3arosioBKa
NN HENoJIHOM NHdopMaL .

ECTb TpeBOXHble
NPU3HaKu

O6paTUTb BHUMAHME CTOUT
Ha OTCYTCTBME aBTOpa U AaThl,
C/IULLIKOM 3MOLMOHAbHbIN
TEKCT, CTapble (pOoTO 1 NpoCcbOy
CPOYHO NepecnaTb COobLLEeHNE

OPYrUM.

[MpoBepka pakToB

Jlydlie oTKpbITb MaTepman
NOSIHOCTbIO U CPaBHUTb €ro
C 2—3 HaflE€XXHbIMU
NCTOYHUKaAMW. Ecnn paHHble
PacXoAnTCs, BbIBOA AenaTtb
paHo.

@ PeweHune

e

TonbKo nocrne NnpoBepKu
MOXXHO AOBEPATb COOOLLLEHNIO
NN 0TKasaTbCs OT HEro.
[MonesHas ¢ppasa: check the
facts before you believe them.
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What attracts attention most in media

10
Apkne Bu3yasnbHble 3/IEMEHTbI
N U3BECTHbIE NnLa bbICTpee BCEro
npuBneKaroT B3rnsaa nogpocTKOB
N yOEepXXUBatoT ero Aosblue.

@ CaMble 3aMeTHble 3/IeMeHTbl — image,
headline u celebrity; kopoTkue
9MOLIMOHasIbHble CO0bLWEeHUs
3arMoOMUHAOTCA Sierye HEMTPabHbIX.

S B N W A~ 0O O N 0 O

nnnrocTpatuBHas gnarpamma A5 ydebHoro npumepa, 2025

headline

image

I Atiention score

video

sound

celebrity

short text
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Influencers and peer opinion

A review that changes a plan

Masha wanted new headphones only after

seeing a short review from a favorite

blogger. The video looked honest and

friendly, so she trusted it more than a store

ad. Later she compared prices and realized

that the online opinion had strongly shaped
iEst choice.

When comments feel like advice

Anton follows a sports creator who posts
training clips every week. After reading
supportive comments and seeing many likes, he
decided that fithess was becoming normal for
people his age. He did not buy anything, but he
started thinking differently about exercise and
routines.

A style shared by everyone

Two classmates saw the same fashion
post and wanted the same jacket the next
day. The image looked simple, but the
comments made it seem popular and
approved by the audience. This is how
influencer content can quietly turn into peer
pressure.
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How media affect emotions

HoBOCTU U TpeBora
Co06LLEeHMA O NPOUCLLECTBUAX TN KOHMANKTAX MOryT 6bICTPO
Bbl3BATb TPEBOTY, OCOHEHHO ecJin 3arosIoBOK 3BYYUT CJIULLKOM PE3KO.

[loapOCTOK HaYMHAET NepexmnBaTb eLlé A0 TOro, Kak y3HaeT
noApo6HOCTH.

MO3UTUBHDIN KOHTEHT

CMeLLHble POJINKK, J06pble NCTOPUM U YA a4Hble HOBOCTM YacTo
ynydywaroT mood 1 noMoraroT NovYyBCTBOBaTb Cebsi CNOKOMHeE,
[locne Takoro KOHTEHTA Nlerye NepekIrYnTbCs Ha yueby nnm oTablx.

HeraTuBHbIe KOMMEHTapun

[py6ble 0T3bIBbI, cyberbullying u nocTosiHHbIE yBEAOMNEHUS
NOBbILAIOT stress u genaroT YenioBeka bosee pasgpaKEHHbIM.

B TakoM COCTOSIHUW TpYAHee COCPefOTOYUTLCH U COXPaAHATb XOpOoLLee
HaCTpOEeHWe.
CunbHble 3MOLUK pacnpocTpaHAIoTCA bbicTpee
KOHTEHT C ApKMMU YyBCTBaMU — excitement, anger or fear — yawie

nepecbialoT U 06¢cyxaatoT. [109TOMYy aMOLIMOHasbHbIE

COOb6LLEHUS 3aNOMUHAIOTCS Nyylle, YHEM CMOKONHbIE
N HEUTpasbHbIe.
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How to check a message before believing it

npaKTMLIeCKMIZ aJIrOPUTM NPOBEPKHU I/IHCI)OpMaLWIVI nepen 1em, Kak noBepuUTb UJin NOOAENNTbCA €10

Compare
with 2-3

Decide / do

not share

Verify photos
sources compare yp review Trustworthy?
and numbers

Check the

source

Read the full Find author

message and date
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Media influence in everyday situations

situation influence result

fast food ad urge to buy impulse purchase
sports video motivation more training
trending outfit peer pressure follow trend
news headline first opinion quick judgment

@ anMepr MOKa3blBaAkOT, KaK O4NH
U TOT XXe Medna-CrHaszi MoOXXeT MEHATDb

noBeAeHne, MHEHNE UITN BbI6GOP
B 0ObIYHOM XXWU3HW NOAPOCTKA.

YyebHble npumepbl Ha OCHOBE MOBCEAHEBHOI0 MeANarnoTpebieHns: NoapPOCTKOB

Meaua BNUAIOT HE TOIbKO Ha 3HaHuS,
HO M Ha pelleHns. APPeKT 3aBUCUT

OT TOro, Kak ObICTPO YesloBeK pearmpyer
N NPOBEPSIET JIN OH UHPOPMaLUIO.
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When media become harmful

Too much screen time

Ecnun aKpaH 3aHMMaeT NoYTu BeCb AeHb, CHMXAETCH COH, NOSABNSAETCA YCTaNOCTb U CTAHOBUTCA TpyaHee
NepeKktoYNTLCA Ha y4eby, CNOPT UK 06bIYHOE 0OLLEHNE C APY3bSMMU.

Cyberbullying

OCKOp61eHNA B CETM MOTYT PaHUTb HE MEHbLLIE, YEM CJTI0Ba BXUBYIO. OHU MOPTAT HAaCTPOEHUE, Bbi3bIBalOT
stress 1 3acTaBNAlOT YesioBeKka nsberaTb O6LLLEHUSA.

Fake news pressure

JTo)XHble coobLleHUs co3aatoT TPEBOTY U 3aCTaBNAKOT BEPUTL B TO, YTO HE NPOBEPEHO. YeM Yallle YenoBek
CTa/IKUBAETCS C TaKUM KOHTEHTOM, TEM BbliLLE PUCK OLLMNOOK.

Buy more, buy now

Peknama MOXeT noaTanKmnBaTb K NOKYMNKaM Aa)ke Torga, Koraa Bellb He Hy)XkHa. Tak dopmMupyeTcs pressure,
NPUBbIYKA K JINLUHMM TpaTaM U He,0BOJIbCTBO CBOMMM PELLEHUAMM.

Losing balance

Koraa media use CTaHOBUTCSA CNIMLLKOM 4YacTbIM, YEJIOBEK XY)KE OTAbIXaeT U MeHblle 06L1aeTcs B peanibHOM
XXMU3HU. DTO NPOUCXOAMUT NMOCTEMNEHHO U HE BCeraa cpasy 3aMeTHO.
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Balancing the good and the bad

& Media can support learning and creativity,
but the same tools may also distract,
pressure or confuse when used without
control.

@ The result is not only in the media itself. It
depends on purpose, frequency and the
ability to think critically.

YyebHasi cxeMa Ha OCHOBE TUMUYHbIX MPEUMYLLECTB U PUCKOB
meaunanoTpebrieHus

5.0
4.5
4.0
3.5
3.0
2.5
2.0
1.5
1.0
0.5

0

knowledge

B Benefits

communication

creativity

Risks

entertainment

information
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Med

a literacy skills for teenagers

Check who made it

[lepBbIN War — MOHATb, KTO co3an CoobLLEeHNEe 1 3a4eM.
Ecnun aBTOp HEN3BECTEH UM LieNb HEACHa, trust should be
lower, and the information needs extra checking.

Separate fact and opinion

(PaKT MOXXHO NPOBEPUTD, a Opinion NOKasblBaeT YbE-TO MHEHUE
WK OLeHKY. 9Ta pa3HuLLa NoMoraeT He nyTaTb
AoKasaTenbCcTBa C SMOLMAMMU U He fenaTb NocneLHbIX

BbIBOOB.
Notice advertising

Peknama 4acTo BbIrAaAUT KakK 0OblYHbIN MOCT U COBET.
Ecnu coobLeHne 4YTo-TO NPOAAET, BaXXHO 3aMETUTb
CKPbITYHO Lieflb U He NPUHUMAaTb ero Kak HeuTpasnbHYHO
MHpOopMaLUUIO.

Look for proof

HapéxHoe coobLleHne coaepXXuT AaTbl, CCbIKU, LUPPbI
Wnun ppyrue pokasartenbcTtBa. bes proof MaTepuan
BbIrNAANT cnabee, JaXKe eCc/I OH HanNucaH YBEPEHHO

N KpacuBeo.

Stay independent

Critical thinking helps us stay independent. Ecnu noapocTok
3a4a€T BOMNPOCbl U CpaBHUBAET UCTOYHUKN, EMY Nerye
AenaTb CO6CTBEHHbIN BbI6GOP B Y4EDHE, MOKYNKax 1 06LEHUMN.
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How to stay in control of media use @

Set time limits

OrpaHu4yeHne BpeMeHN B MPUIOXEHUSIX MOMOraeT He NPOBOAUTL B TenedoHe 60/blue,
4yeM HY)KHO. Tako#n limit oco6eHHO noneseH Be4yepoM, Koraa BaXKHO YCreTb OTAOXHYTb
N BbiCnaTbCA.

Turn off unnecessary notifications

JTnwHWe yBeaoOMIEHUSA NOCTOSAHHO OTBJIEKAOT U MELLAOT COCPEeAOTOUYUTLCS.
Ecnu ocTaBuUTb TONBbKO BaXXHble alerts, 6yaeT nerdye 4ynutaTtb, yYUTbCSH U HE NPOBEPSATb
9KpaH KaXK[ible HECKOJIbKO MUHYT.

Take screen-free breaks

KopoTkuin break 6e3 TenedoHa noMoraeT rnasam, naMaT n HacTpoeHuto. [laxke aecstb
MWHYT 6€3 aKpaHa yXe AatloT OLyLLEHME BanaHca U CHMXXAIOT YCTaNoCTb.

Use media with a purpose

Ecnn OTKpbIBaTb NPUIOXEHUS HE N3 MPUBbIYKK, @ Paan KOHKPETHOWN 3aaaun, scrolling
cTaHOBUTCA MeHbLUe. Torga media noMoratoT, a He yrnpaBfsAioT BpeMEHEM MoAPOCTKa.

Ay
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Media influence is real, but choice remains
personal

Meana 0eNcTBUTENIbHO BAUAIOT Ha MbIC/TN, SMOLUKU U NPUBbIYKKU MOAPOCTKOB,
HO KPUTUYECKOE MblLLJIEHME, NPOBEpPKa GaKTOB 1 pa3yMHble LMppoBble

rnpaBuia NOMOraloT CoOXpaHATb CaMOCTOATEJIbHOCTb U AeJlaTb CBOU Bbl60p.
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